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Praise for Fired-Up Fundraising: Turn Board Passion into Action "Fired-Up Fundraising is honest, realistic, practical, and inspiring.
It transforms the whole concept of fundraising from obligation and drudgery into passion and fun. Every CEO, development
director, development consultant, and board chair needs to have and use this book." —Charles F. (Chic) Dambach President and
CEO, Alliance for Peacebuilding Former Senior Consultant, BoardSource "A breakthrough! Fired-Up Fundraising takes the
mystery out of engaging your board in the ongoing work of fundraising. In this well-organized little book, Gail Perry lays out a
commonsense, four-step process that will fire up your board and help you meet your fundraising goals, year after year." —Mal
Warwick author of How to Write Successful Fundraising Letters "Fired-Up Fundraising: Turn Board Passion into Action is by far the
best book I have ever read on how to involve board members in the entire process of fundraising, from identifying prospects,
cultivating them, and finally making 'the ask.' Just as important, it is an invaluable guide on how to select, enlist, train and
especially inspire board members so they take ownership of their institutions. Every nonprofit CEO and development officer should
read this book." —Robert L. Gale President Emeritus, Association of Governing Boards of Universities and Colleges and founder of
BoardSource (formerly known as the National Center for Nonprofit Boards) "This is the book for which EVERY nonprofit chief
executive has been yearning since time immemorial. Every nonprofit needs money to survive and thrive, and every nonprofit has a
board of trustees to help raise it, but few nonprofits come anywhere near using their boards to maximum benefit. Fired-Up
Fundraising, a reader-friendly, realistic, and practical playbook written by a richly experienced, highly literate fundraiser turned
consultant, takes readers by the hand and leads them step-by-step through eminently doable ways of inspiring the greatest
possible engagement of-and return from-their trustees. It will instantly become the gold-standard guide for building successful
boards." —Joel Fleishman Professor of Law and Public Policy and Director, The Foundation Research Program, Duke University
This report looks closely at the management and fundraising activities of college offices of institutional advancement or their
equivalent. Survey participants rate the fundraising methods most useful to them, including brick campaigns, facility naming
campaigns, telethons, auctions, and capital campaigns, among others. The report offers hard data on spending on direct mail,
telephone solicitation and other fundraising methods, as well as benchmarking data on advancement office funding, personnel,
office space, use of consultants and budgets. The study also offers data on spending on rewards for donors, donor outreach and
other facets of college fundraising. Survey participants relate what they do on their own, what they outsource, how often they use
campaign consultants, and what kind of consultants that they use -- as well as revealing their future plans for use of them. Nearly
400 tables of data in this 140-page report are broken out by value of endowment, enrollment size, type of college and
public/private status of the college.
A high-school freshman who refuses to participate in the annual fund-raising chocolate sale is forced to defend his convictions.
Recommends a process of "guerrilla grantsmanship" that goes beyond well-written proposals to include thorough budget-planning,
advocacy, and the development of valuable relationships
Learn how to power up your fundraising-from Reynold Levy, the master of fundraising Drawing on his experience in raising over
one billion dollars in six years as President of Lincoln Center, Reynold Levy has written the ultimate insider's guide to asking for
and receiving funds. Rich with insights and invaluable advice from Levy's own lessons learned, this powerful book is for you,
whether your organization is concerned with health, education, the arts, or humanitarian causes, a think tank or advocacy group,
established or fledgling. Insightful, creative, and humorous, Yours for the Asking draws back the curtain to disclose Levy's secrets
of success and reveals how you can: Tap into the resources of donors, large and small, for your institution or cause Reach wealthy
people and successfully bring home the bacon Put aside fears, qualms, and hesitancies and confidently ask for funds Locate the
intersection between the interests of business and the needs of your nonprofit organization Solve the mystery of fundraising from
foundations Explore your organization's future in fundraising and discern its long-term trends Learn the best ways to combat the
adverse impact of a wide, deep, and prolonged recession Yours for the Asking will transform your view of fundraising from a
dreaded aspect of your job to a high calling, from "pleading" for money to helping donors find pleasure in advancing social causes
and strengthening key nonprofit institutions. Affluence and generosity abound. It's all yours-for the asking.
The ultimate social media field guide for nonprofits—with 101 ways to engage supporters, share your mission, and inspire action
using the social web 101 Social Media Tactics for Nonprofits features 101 actionable tactics that nonprofits can start using today,
and most of the featured resources are free. Broken down into five key areas, this unique guide explains the steps and tools
needed to implement each tactic, and provides many real-life examples of how nonprofits are using the tactics. With this book as
your guide, you'll learn how leading nonprofit professionals around the world are leveraging social media to engage constituents,
communicate their cause, and deliver on their mission. Presents immediately useful ideas for relevant impact on your
organization's social presence so you can engage with supporters in new and inventive ways Features 101 beginner to
intermediate-level tactics with real-life examples Offers a workable format to help nonprofits discover new ways of deploying their
strategy Includes nonprofit social media influencers from leading nonprofits around the world including National Wildlife
Federation, March of Dimes, and The Humane Society Nonprofits know they need to start engaging with supporters through social
media channels. This field guide to social media tactics for nonprofits will feature 101 beginner to intermediate-level tactics with
real-life examples to help nonprofits discover new ways of deploying their strategy and meeting their social media objectives.
This stunning collection of wildlife photography features moose, turtles, dragonflies, shorebirds, hawks, and songbirds from the
marshlands of Point Pelee to the wilderness north of Lake Superior. Explore parks and trails where colourful birds and turtles live.
Behold wetlands where moose browse. Delight in vibrant butterflies and bumblebees that pollinate wildflowers. Discover all this
and so much more as you travel across the province through the pages of Ontario Wildlife Photography. From the Ottawa Valley
and the Frontenac Arch in the east to the shores of Lake Huron in the west, and from areas north of Lake Superior to Canada’s
southernmost destination on Lake Erie, Ontario Wildlife Photography immerses you in outstanding photography from an appealing
array of locations. Learn why trout depend on healthy forests, the secrets of colourful salamanders, where to find shorebirds and
herons, and so much more. This timeless book of acclaimed wildlife photographs inspires discovery and conservation and also
makes a beautiful and meaningful gift.
This book is a co-publication with CASE. Fundraising Strategies for Community Colleges is a hands-on, step-by-step guide to
building a million-dollar-a-year development office. Community colleges educate nearly half the undergraduates in America yet
receive as little as two percent of all gifts to higher education. Private philanthropy is now essential to the mission of community
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colleges. In order to gain a fair share, community colleges can rely on this book to deploy strategies effectively used by 4-year
colleges. The author, Steve Klingaman, has raised over $40 million dollars for two-year and four-year colleges over a 25-year
development career. With its emphasis on planning the work and working the plan, Fundraising Strategies for Community Colleges
offers practical advice and concrete steps on how to build a strong advancement team with robust Annual Fund, grants, major
gifts, planned giving programs. Topics include: * Strategies used at one two-year college that raised $50 million over ten years * 75
boxed tips on the details that matter most * How to create an institutional commitment to advancement * How to enhance the
advancement function * How to build an effective foundation board that gives * How to grow the Annual Fund with sustainable,
repeatable gifts * Secrets top universities use to close major gifts * Continuous quality improvement techniques to improve results
year after year. Fundraising Strategies for Community Colleges is the only comprehensive development guide to focus on
community college fund raising. Written for development professionals, college presidents, board members, trustees, faculty
leaders, and other college leadership, this book is an essential, practical guide that fills a critical gap in the market.
Prospect Research: A Primer for Growing Nonprofits, Second Edition is a detailed guide to expanding your donor base by
implementing an advancement research plan. Written by a prospect researcher, this unique book provides you with the tips you
need to find your next major gift donors. Novice and experienced researchers as well as fundraisers will appreciate this updated
edition that focuses on prospect researching and the art of identifying and qualifying potential donors to nonprofit organizations. In
addition to a detailed introduction to each step of prospect researching, the text includes sample forms and information on policies
and procedures.
Nonprofits leaders are optimistic by nature: they believe with time, energy, smarts, strategy and sheer will, they can change the
world. But too many cooks, not enough money, an abundance of passion, can make you feel there are too many obstacles to
overcome. Garry shows you how to build a powerhouse board, create an impressive and sustainable fundraising program, renew
your passion for your mission and organization, and become a bigger difference in the world.
Fundraising with The Raiser's EdgeA Non-Technical GuideJohn Wiley & Sons
If you are the founder of a high-tech startup company, you know it’s a daunting task, and the odds of success are slim. All
founders dream of achieving a rewarding outcome like Steve Jobs or Bill Gates, but few reach such a pinnacle. In The Fundable
Startup: How Disruptive Companies Attract Capital, Fred M. Haney, an experienced venture capitalist, angel investor, and
company founder, explains startup strategies that will help you: Understand the thinking of investors Build a “virtual team” Create
initial value in a product or prototype Recruit management that will help you raise capital The Fundable Startup contains eight
personal interviews with executives and entrepreneurs that will change the way founders think about managing a startup company.
Understand the thinking of investors Build a “virtual team” Create initial value in a product or prototype Recruit management that
will help you raise capital The Fundable Startup contains eight personal interviews with executives and entrepreneurs that will
change the way founders think about managing a startup company.
"Give over $100 today and get this personalized state-of-the-art fountain pen free!" "Become a gold sponsor and your name wll be
featured on our exclusive Wall of Fame!" "Send in your donation by December 31st and enjoy the benefits of giving on your next
tax return!" Who hasn't heard fundraising gimmicks like these? Or, who hasn't used these gimmicks on others? As Wes Willmer
writes, generosity is the natural outcome of God's transforming work in individuals when they are conformed to the image of Christ.
Fundraising and giving are not simply drops in the bucket. Capital campaigns and raising funds go deeper than the money. They
are spiritual activities in becoming more like Christ. A Revolution in Generosity is a work by some of the best scholars and
practitioners on the subject of funding Christian organizations. As Willmer writes, "The foundation for realizing a revolution in
generosity is understanding the biblical view of possessions, generosity, and asking for resources." With over twenty expert
contributors, this book is a must-read for organizations striving to rid themselves of secular, asking practices and gain an eternal
approach.
Building a strong, productive analytics shop takes careful planning, methodical steps and smart use of resources and data. This
workbook walks you through how to structure your office for a successful, data-driven program. The workbook covers these topics:
Understanding what Analytics Is Fitting Analytics into Your Organization The Types of Analytics Projects and how You Can Use
Them Determining Whether to Build or Buy How to Build an In-House Team How to Buy Services Successfully Getting Buy In
Culled from on-the-go daily journal entries across 15 countries and 38 cities comes an exhilarating travel-inspired story, tracing
one couple’s quest for true adventure above all else.
This study explores the fundamental differences between direct mail solicitation and personal-solicitation networks, and the
influence of candidate resources in nomination campaigns. It is based on surveys and interviews with contributors and campaign
fundraising professionals.
The historic quest to rekindle the human exploration and colonization of space led by two rivals and their vast fortunes, egos, and
visions of space as the next entrepreneurial frontier The Space Barons is the story of a group of billionaire entrepreneurs who are
pouring their fortunes into the epic resurrection of the American space program. Nearly a half-century after Neil Armstrong walked
on the moon, these Space Barons-most notably Elon Musk and Jeff Bezos, along with Richard Branson and Paul Allen-are using
Silicon Valley-style innovation to dramatically lower the cost of space travel, and send humans even further than NASA has gone.
These entrepreneurs have founded some of the biggest brands in the world-Amazon, Microsoft, Virgin, Tesla, PayPal-and
upended industry after industry. Now they are pursuing the biggest disruption of all: space. Based on years of reporting and
exclusive interviews with all four billionaires, this authoritative account is a dramatic tale of risk and high adventure, the birth of a
new Space Age, fueled by some of the world's richest men as they struggle to end governments' monopoly on the cosmos. The
Space Barons is also a story of rivalry-hard-charging startups warring with established contractors, and the personal clashes of the
leaders of this new space movement, particularly Musk and Bezos, as they aim for the moon and Mars and beyond.
A courageous call to free charity from its ideological and economic constraints
The fun and easy way to raise money for your cause Fundraising For Dummies, 3rd Edition shows you how to take advantage of
the latest strategies and resources available for raising money through everything from special events to online donations, in both
good and bad economic times. The authors teach you how to market your organization using the most up-to-date tools and
technologies available through the Internet. This expanded edition also offers information about philanthropy and tax law. Contains
new tips and techniques for creating materials that bring in contributions and support for the more than 1.4 million charitable and
nonprofit organizations in the United States Explains how to use social media to keep donors and volunteers engaged through
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Facebook, LinkedIn, Twitter, and Web technologies Covers grassroots online fundraising and how to host big events on a
shoestring budget You'll also find tips on negotiating without alienating donors and developing long-term organizational goals. All
these strategies are what makes this resource indispensable!
A behind-the-scenes look at foundations that give grant-seekers the tools they need to identify appropriate foundations to
approach for funding. Using actual case histories of grant-seekers and foundations, McIlnay reveals the underlying principles and
philosophies that guide grant making. A comprehensive bibliography is included, providing additional resources for both
foundations and grant-seekers.
Find out how to cultivate donors and solicit donations online Covers new changes in tax and philanthropy law Whether you're a
small outfit or a big organization, you're competing for donors' dollars and time. This hands-on, vital guide shows you how to take
full advantage of the strategies and resources available and advises you how to promote your cause, research potential donors,
organize events, write winning grant proposals, and utilize the latest technology. Discover how to * Define your group?s focus *
Create a viable plan * Organize your board of directors * Find and train volunteers * Market via print and online * Promote yourself
with the media
A straightforward guide to the principles of effective fundraising operations An Executive Guide to Fundraising Operations provides
fundraisers with easy-to-understand approaches to evaluate and address fundraising operations needs and opportunities. This
guide simplifies and focuses on the analysis of problems and needs, allowing a quick return to fundraising. Provides the essential
framework to improve and innovate development operations Includes dozens of practical tools, including sample policies for data,
database, reporting, and business processes Offers sample workflow illustrations for gift processing and acknowledgment, report
specification, and other processes Features sample reports for campaign management, performance management, and exception
management Delivers effective calculators for operational rules of thumb No matter what the department is called, most
fundraisers struggle with evaluating operational issues. This guide leads you through principles of effective fundraising operations,
simplifies complicated topics, and offers solutions to some of the most vexing operations dilemmas.
THE TIME HAS COME This book is for you if you know your job is getting harder because donor expectations have changed, the
old orthodoxies and conventions don't work anymore, and competition for the charitable dollar is growing. Engagement
Fundraising was developed from the perspective of a donor who discovered firsthand that the impersonal, spray-and-pray
approaches of his beloved charity were not only offensive but also wasteful and ineffective. With Engagement Fundraising, you
can be the fundraiser you want to be, helping wealthy and legacy-minded individuals find meaning in their lives through giving. The
key is in leveraging smart strategies and powerful technologies to engage your supporters with highly relevant, captivating,
respectful communications. Try Engagement Fundraising and the results will speak for themselves.
This bestselling all-in-one guide to the event planning business is back and better than ever, fully updated and revised to reflect
the very latest trends and best practices in the industry. This handy, comprehensive guide includes forms, checklists, and tips for
managing events, as well as examples and case studies of both successful and unsuccessful events. Judy Allen (Toronto, ON,
Canada) is founder and President of Judy Allen Productions, a full-service event planning production company.
This is the first truly comprehensive guide to fundraising management, uniquely blending current academic knowledge with the best of
professional practice. Much more than a how-to guide, it provides a detailed overview of modern fundraising planning and practice, and
analyzes critical issues as well presenting practical tools for campaign planning. Campaigns discussed include high-profile examples from
companies as diverse as RSPCA, Greenpeace, Barnados and the American Cancer Society, which illustrate the theories and bring the topic
to life. A truly groundbreaking analysis, this text works through the planning stages of fundraising to give readers a rounded understanding of
the topic, and is essential reading for students of fundraising and non-profit professionals alike.
Fundraising Analytics: Using Data to Guide Strategy Fundraising Analytics shows you how to turn your nonprofit's organizational data—with an
appropriate focus on donors—into actionable knowledge. The result—A vibrant, donor-centered nonprofit organization that makes maximum
use of data to reveal the unique diversity of its donors. It provides step-by-step instructions for understanding your constituents, developing
metrics to gauge and guide your success, and much more.
As Christians, and especially as people who work for the Church, we are part of an incredible mission: to bring people to Jesus. Jesus himself
gave us this mission when he said, "Go therefore and make disciples of all nations" (Mt 28:19). Yet it is far too easy to get caught up in the
day-to-day details of our work — so much so that we can lose sight of our true mission. In The Heart of the Mission: Simple Ways to Bring
People to Jesus, Cande de Leon shows what it takes to get back on track. With wisdom and humor born of his own experience, he shows
how our Christian mission always begins and ends with people. To help us live this in our daily life and work, he guides us through three
transformational principles for ministry and life: Strengthening relationships Boldly growing engagement Connecting people to the mission
Whether you are a pastor, part of a parish staff, or a volunteer at your home parish, these principles apply to you. Because if we really want to
make transformational change in our Church and our world, we first have to recognize the people in front of us — who they are, what they
need, what gifts God has given them, and how he is inviting them to participate in the mission of the Church. Not merely another program to
transform your parish, this book offers a simple yet radical invitation to roll up your sleeves and make a difference by getting back to
basics.>/p> ABOUT THE AUTHOR Cande de Leon has served as executive director of the Office of Mission Advancement for the Diocese of
Phoenix since 2016. He leads a team committed to advancing the mission of Christ through stewardship, evangelization, and discipleship
formation. He spent seven years in the Diocese of Corpus Christi serving as the director of parish stewardship and development, where he
raised over $37 million (with a goal of $18 million) for the Legacy of Faith ~ Future of Hope Capital & Endowment Campaign. Cande has been
married to his wife, Rosemary, for 22 years. They have four daughters.
#1 NEW YORK TIMES BESTSELLER • The twentieth anniversary edition of the classic story of an incredible group of students and the
teacher who inspired them, featuring updates on the students’ lives, new journal entries, and an introduction by Erin Gruwell Now a public
television documentary, Freedom Writers: Stories from the Heart In 1994, an idealistic first-year teacher in Long Beach, California, named
Erin Gruwell confronted a room of “unteachable, at-risk” students. She had intercepted a note with an ugly racial caricature and angrily
declared that this was precisely the sort of thing that led to the Holocaust. She was met by uncomprehending looks—none of her students had
heard of one of the defining moments of the twentieth century. So she rebooted her entire curriculum, using treasured books such as Anne
Frank’s diary as her guide to combat intolerance and misunderstanding. Her students began recording their thoughts and feelings in their
own diaries, eventually dubbing themselves the “Freedom Writers.” Consisting of powerful entries from the students’ diaries and narrative
text by Erin Gruwell, The Freedom Writers Diary is an unforgettable story of how hard work, courage, and determination changed the lives of
a teacher and her students. In the two decades since its original publication, the book has sold more than one million copies and inspired a
major motion picture Freedom Writers. And now, with this twentieth-anniversary edition, readers are brought up to date on the lives of the
Freedom Writers, as they blend indispensable takes on social issues with uplifting stories of attending college—and watch their own children
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follow in their footsteps. The Freedom Writers Diary remains a vital read for anyone who believes in second chances.
Essential tools for implementing right-sized prospect researchtechniques that help nonprofit organizations reach theirfundraising goals
Written especially for front-line fundraisers, ProspectResearch for Fundraisers presents a practical understanding ofprospect research,
prospect management, and fundraising analytics,demonstrating how research can be used to raise more money. Filledwith examples, case
studies, interviews, and stories, this uniquebook is structured around the fundraising cycle and illustrates themyriad of current and everchanging prospect research tools andtechniques available to boost an organization's fundraisingeffectiveness. From essential overviews to
how-to-search skills, this practicalbook gives development officers the tools to understand how to useprospect research in ways that best fit
their goals for each stageof the fundraising cycle. Provides practical insight to understand the best use of eachprospect research tool and
technique Features a companion website with a variety of online tools tohelp readers implement key concepts Part of the AFP Fund
Development Series Prospect Research for Fundraisers provides fundraiserswith an understanding of what prospect research is and
whichresources are available to small organizations that have limitedinternal capacity, medium-sized organizations building capacity,and
large organizations wanting to maximize their strengths. Itoffers a practical understanding of the relevant tools at thedisposal of development
officers and managers responsible forhiring, outsourcing, purchasing, managing, and implementingprospect research within their
organizations.
Jordan Peterson's Twelve Rules for Life meets Jocko Willink and Leif Babin's Extreme Ownership in this tough-love leadership book from a
Navy SEAL and rising star in Republican politics. In 2012, on his third tour of duty, an improvised explosive device left Dan Crenshaw's right
eye destroyed and his left blinded. Only through the careful hand of his surgeons, and what doctors called a miracle, did Crenshaw's left eye
recover partial vision. And yet, he persevered, completing two more deployments. Why? There are certain stories we tell ourselves about the
hardships we face -- we can become paralyzed by adversity or we can adapt and overcome. We can be fragile or we can find our fortitude.
Crenshaw delivers a set of lessons to help you do just that. Most people's everyday challenges aren't as extreme as surviving combat, and
yet our society is more fragile than ever: exploding with outrage, drowning in microaggressions, and devolving into divisive mob politics. The
American spirit -- long characterized by grit and fortitude -- is unraveling. We must fix it. That's exactly what Crenshaw accomplishes with
FORTITUDE. This book isn't about the problem, it's about the solution. And that solution begins with each and every one of us. We must all
lighten up, toughen up, and begin treating our fellow Americans with respect and grace. FORTITUDE is a no-nonsense advice book for
finding the strength to deal with everything from menial daily frustrations to truly difficult challenges. More than that, it is a roadmap for a more
resilient American culture. With meditations on perseverance, failure, and finding much-needed heroes, the book is the antidote for a
prevailing "safety culture" of trigger warnings and safe spaces. Interspersed with lessons from history and psychology is Crenshaw's own
story of how an average American kid from the Houston suburbs went from war zones to the halls of Congress -- and managed to navigate
his path with a sense of humor and an even greater sense that, no matter what anyone else around us says or does, we are in control of our
own destiny.
A non-technical guide to The Raiser's Edge-the most widely-used fundraising database package on the market-for the fundraising
professional The first-ever guide to The Raiser's Edge database package for the fundraising professional, Fundraising with The Raiser's
Edge: A Non-Technical Guide educates your nonprofit about what The Raiser's Edge can do for you and will help you more effectively work
with the staff who are responsible for data entry and output. Helps your organization get much greater return on The Raiser's Edge, and use it
to raise more money more effectively and with less stress Contains specific and clear direction on the key areas you should know without
technical discussion Includes numerous checklists to give you practical takeaways Providing you with the non-technical details you need to
know to recruit, manage and retain quality database personnel, Fundraising with The Raiser's Edge: A Non-Technical Guide will help you in
your day-to-day fundraising work without needing to become a database expert.
Develop and implement a fully-functional, systematic CRM plan with CiviCRM About This Book Develop an integrated online system that
manages contacts, donations, event registrations, memberships, bulk e-mail, campaigns, case management, and other functions such as
activity tracking, grant distribution, and reporting. Plan a constituency relationship management strategy with ladders of engagement that will
improve how your organization realizes its mission. Use case studies and step-by-step examples to put the raw concepts into real-life
terminology and build your solutions. Who This Book Is For The book is primarily for administrators tasked with implementing, configuring,
maintaining, and updating CiviCRM, and staff users who are looking to better understand the tools available in order to become power users.
CiviCRM is software that may be used by advocacy groups, non-profit, and non-governmental organizations, elected officials, professional
and trade associations, government entities, political campaigns and parties, and other similar organizations, and this book will prove useful
to all such users. What You Will Learn Install and configure your CiviCRM Analyze your current workflows and processes to translate them
effectively into the CiviCRM model Build an integrated system to solicit, retain, and manage your donors and members through robust
management and reporting tools for administrators Raise more money with CiviCRM with effective solicitation campaigns Market events
effectively and track registrations and payments Improve communications with constituents using targeted broadcast e-mail campaigns Track
ongoing communications with constituents including from Outlook and Gmail using activities and case management tools Take advantage of
the many CiviCRM tools to generate both simple and complex event structures and manage registrants through every phase of the project In
Detail CiviCRM provides a powerful toolbox of resources to help organizations manage relationships with constituents. It is free, open source,
web-based, and geared specifically to meet the constituent relationship management needs of the not-for-profit sector. Beginning with
broader questions about how your organization is structured, which existing workflows are critical to your operations, and the overarching
purpose of a centralized CRM, the book proceeds step by step through configuring CiviCRM, understanding the choices when setting up the
system, importing data, and exploring the breadth of tools available throughout the system. You will see how to best use this software to
handle event registrations, accept and track contributions, manage paid and free memberships and subscriptions, segment contacts, send
bulk e-mails with open and click-through tracking, manage outreach campaigns, and set up case management workflows that match your
organization's roles and rules. With specific emphasis on helping implementers ask the right questions, consider key principals when setting
up the system, and understand usage through case studies and examples, the book comprehensively reviews the functionality of CiviCRM
and the opportunities it provides. With this book, you can help your organization better achieve its mission as a charity, industry association,
professional society, political advocacy group, community group, government agency, or other similar organization and position yourself to
become a power user who efficiently and effectively navigates the system. Style and approach This guide is packed with step-by-step
tutorials and real-life examples interspersed with practical advice and best practices on how to use CiviCRM strategically. You will be able to
quickly grasp and implement the basic elements of CiviCRM before moving on to more advanced tools.
Whether you're just beginning an annual giving program, or trying to improve an existing one, this is the one book you must have. With Donor
Focused Strategies for Annual Giving, you'll take a fresh look at annual giving from the donor's perspective, which will enable you to better
match donor interests to your organization's needs. Most important, you'll learn how to implement a significant new model--the annual
integrated development program--today's most donor-sensitive, effective fund raising strategy for the long term.
A searing, beautiful, and deeply comic novel by a young American master Milo Burke, a development officer at a third-tier university, has "not
been developing": after a run-in with a well-connected undergrad, he finds himself among the burgeoning class of the newly unemployed.
Grasping after odd jobs to support his wife and child, Milo is offered one last chance by his former employer: he must reel in a potential
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donor—a major "ask"—who, mysteriously, has requested Milo's involvement. But it turns out that the ask is Milo's sinister college classmate
Purdy Stuart. And the "give" won't come cheap. Probing many themes— or, perhaps, anxieties—including work, war, sex, class, child rearing,
romantic comedies, Benjamin Franklin, cooking shows on death row, and the eroticization of chicken wire, Sam Lipsyte's The Ask is a burst
of genius by an author who has already demonstrated that the truly provocative and important fictions are often the funniest ones. A New
York Times Book Review Editors' Choice
Achieving Excellence in Fundraising is the go-to reference for fundraising principles, concepts, and techniques. With comprehensive
guidance toward the fundraising role, this book reflects the latest advances in fundraising knowledge. Coverage includes evolving
technologies, the importance of high net worth donors, global fundraising perspectives, results analysis and performance evaluation,
accountability, and credentialing, with contributions from noted experts in the field. You'll gain essential insight into the practice of fundraising
and the fundraising cycle, reinforced by ancillary discussion questions, case studies, and additional readings. With contributions from
members of The Fund Raising School and the faculty of Indiana University's Lilly Family School of Philanthropy, this new edition includes
detailed guidance on nonprofit accounting practices as defined by the Financial Accounting Standards Board and the American Institute of
Certified Public Accountants, rounding out the complete, thorough coverage of the fundraising profession. Designed to provide both theory
and practical knowledge, this book is an all-in-one resource for anyone who performs fundraising duties. Understand donor dynamics and
craft an institutional development plan Explore essential marketing and solicitation techniques Learn effective volunteer recruitment, retention,
and management strategies Fundraising merges a variety of fields including psychology, business management, accounting, and marketing,
making it a unique role that requires a uniquely well rounded yet focused skillset. Amidst economic uncertainty and a widening wealth gap the
world over, it's more important than ever for fundraisers to have a firm grasp on the tools at their disposal. Achieving Excellence in
Fundraising is the ultimate guide to succeeding in this critical role.
This book on Raiser's Edge SQL Server queries explores common SQL Server codes that I have used in the industry over the last 2 years.
The database is used for the purpose of customer relationship management (CRM) and fundraising within the marketing industry. Copyright
(c) by William Smith, 2015-04-27.
Andrew Carnegie is remembered as one of the world’s great philanthropists. As a boy, he witnessed the benevolence of a businessman who
lent his personal book collection to laborer’s apprentices. That early experience inspired Carnegie to create the “Free to the People”
Carnegie Library in 1895 in Pittsburgh, Pennsylvania. In 1896, he founded the Carnegie Institute, which included a music hall, art museum,
and science museum. Carnegie deeply believed that education and culture could lift up the common man and should not be the sole province
of the wealthy. Today, his Pittsburgh cultural institution encompasses a library, music hall, natural history museum, art museum, science
center, the Andy Warhol Museum, and the Carnegie International art exhibition. In Palace of Culture, Robert J. Gangewere presents the first
history of a cultural conglomeration that has served millions of people since its inception and inspired the likes of August Wilson, Andy
Warhol, and David McCullough. In this fascinating account, Gangewere details the political turmoil, budgetary constraints, and cultural tides
that have influenced the caretakers and the collections along the way. He profiles the many benefactors, trustees, directors, and
administrators who have stewarded the collections through the years. Gangewere provides individual histories of the library, music hall,
museums, and science center, and describes the importance of each as an educational and research facility. Moreover, Palace of Culture
documents the importance of cultural institutions to the citizens of large metropolitan areas. The Carnegie Library and Institute have inspired
the creation of similar organizations in the United States and serve as models for museum systems throughout the world.
Sports Fundraising is a complete introduction to fundamental principles and best practice in sports fundraising. Focusing on the particular
challenges of fundraising in intercollegiate and interscholastic sport, and for youth sport organizations, the book is designed to help students
develop the professional skills that they will need for a successful career in sports or education administration. Packed with real-life case
studies and scenarios, the book offers a step-by-step guide to the effective planning, communication, implementation and management of
sports fundraising projects, and introduces the most important issues in contemporary sports fundraising. Each chapter contains a range of
useful features, from definitions of key terms to skill-building exercises, exploring both quantitative and qualitative methods for understanding
the fundraising process and designing more effective fundraising projects. This is an essential course text for any athletic or sport fundraising
course, and an invaluable reference for all professional fundraisers working in sport or education.
IS FUNDRAISING FUN FOR YOU?Are your board members beating down your door with new donors that are ready to make a gift? If that's
not your reality yet, Ask Without Fear! by author, speaker and fundraising expert Marc A. Pitman is for you!In this fun, easy-to-read book,
he:Explains in a step-by-step, easy to remember process how to build authentic relationships with your donors -- and help them connect with
your cause in the way that matters most to them! Identifies time-tested research tools to help you plan your fundraising campaign! Exposes
the 7 most common fundraising mistakes -- and how to avoid them! Shows how to become skilled at indentifying a person's personality traits
and tailoring your message to fit their personality -- even on the fly! Ask Without Fear! Helps you move your fundraising from a static, oneway, organization-centered monologue to a dynamic, donor-centered, two-way dialogue. Whether you work for a not-for-profit or volunteer for
one, this book gives you the tools to raise serious money for your favorite cause!
How to make the most of your sales skills.
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